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Talwan Bike Day
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Maslow’'s Hierarchy of Needs
(original five-stage model)

Self-actualisation
personal growth and fulfilment

Y 4 A \

Abraham Maslow =
steein needs

E %908 [-j-; 1970,_ 0 acluevement. status, responsibility. reputation
VAR - /'l\—r‘—‘

o D b 7 \
I@~ %37 2 Belongingness and Love needs

famuly, affection, relationships. work group, etc

y 4 h \

Safety needs
protection, secunty, order. law, linutzs, stability, ete

Y 4 h 1

Biological and Physiological needs
basc life needs - ar. food, dink. shelter, wanuth, sex, sleep, efc.

—

@ alan chapman 2001-4, based on Madlow's Hierarchy of Meeds 84
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5 Questions

@ What the playing field looks like now?

@ What the competitions have been up to?
® What you have been up to?

@ What's around the corner?

® What’s your winning move?
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